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SECTION 1:  REQUEST FOR PROPOSAL 

1. SUBMISSION OF PROPOSALS: 

The A&I Procurement Office will receive proposals for providing design and installation of a room 

scheduling software system and digital wayfinding in the Wyoming Legislature’s space within the 

Capitol Complex for the Wyoming Legislative Service Office (hereinafter referred to as “LSO” or 

“Agency”), acting on behalf of the Wyoming State Legislature through the public purchase online 

bidding system. Proposals are due no later than October 15, 2:00 p.m. Mountain Time. 

 

The proposal should be uploaded as separate documents and identified as such, along with all 

required information for the evaluation committee to review and score the proposals.  

 

1.1. Proposals should be accompanied by the attached Proposal Price Sheet and signed by the 

proper official of the firm. All proposals should be uploaded on the public purchase online 

bidding system.  Proposals sent by FAX, email, or paper copy may be rejected. 

1.2. Proposals should be submitted through the public purchase online bidding system on or 

before the time and date specified.  Proposals received after the time and date specified 

may be rejected.   

1.3 The State of Wyoming reserves the right to withdraw this Request for Proposal, without 

cause, at any time before a contract has been fully signed.  

2. MODIFICATIONS OR WITHDRAWAL OF PROPOSALS: 

2.1. A proposal may be altered through the public purchase online bidding system before the 

proposal due date and time contained in this document. 

2.2. The proposer may withdraw its proposal through the public purchase online bidding system 

up to the proposal due date and time contained in this document.  If a proposal is accepted 

and the proposer then fails to furnish the service agreed to in the proposal, that proposer 

may be eliminated from future consideration.   

3. PREPARATION OF PROPOSALS: 

3.1. A proposal may be rejected if it modifies any of the provisions, specifications, or minimum 

requirements of the Request for Proposal. 

3.2. In case of error in the extension of prices in the proposal, unit prices will govern. 

4. AWARD AND CONTRACT INFORMATION: 

4.1. The State of Wyoming will ensure that minority business enterprises are afforded full 

opportunity to submit proposals. The State of Wyoming will not discriminate on the 

grounds of age, race, color, sex, creed, national origin, or disability status. 

4.2. The proposer also agrees that should it be awarded a contract, it will not discriminate 

against any person who performs work under the contract because of age, race, color, sex, 

creed, national origin, or disability. In addition, the successful proposer shall comply with 

the Americans with Disabilities Act and the Wyoming Fair Employment Practices Act. 

4.3. The proposer expressly warrants to the State that it has the ability and expertise to perform 

the contract if awarded. In doing so it shall use the highest standards of professional 

workmanship. 



RFP 0059-F, Page 4 of 17 

 

 

4.4. The State of Wyoming reserves the right to reject any or all proposals, to waive any 

informality or technical defect in the proposals, or to award the contract in whole or in part, 

if deemed to be in the best interest of the State to do so.  The Agency will award the contract 

to the firm determined to have the most responsive and responsible proposal by the Agency. 

4.5. The successful proposer will be required to agree to and execute a formal contract with the 

State.   

4.6 If applicable, the State will negotiate payment terms based upon a schedule to be 

determined by the proposer and the State. Paying invoices will be based upon the proposer 

successfully completing the deliverables within the stated deadlines, and upon the 

Agency’s written acceptance of the deliverables or services. 

 

DATED:  September 11, 2020 

 

STATE OF WYOMING 

Procurement Section 

      Mandy Gershmel 
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SECTION 2:  GENERAL PROVISIONS 

1. INSURANCE: 

1.1. The contract between the successful proposer and the State shall require the successful 

proposer to carry certain insurance policies.  All such insurance policies, except workers’ 

compensation and unemployment compensation policies, shall contain a waiver of 

subrogation against the Agency and the State, its agents and employees. 

2.     LAWS TO BE OBSERVED: 

2.1 The proposer shall keep fully informed of, and comply with, all applicable federal and state 

laws or rules, all local bylaws, regulations, and all orders and decrees of bodies or tribunals 

having any jurisdiction or authority. The proposer shall protect and indemnify the State 

and its representatives against any claim or liability arising from or based on the violation 

of any law, rule, bylaw, ordinance, regulation, order or decree whether by itself or its 

employees.   

 

3. ASSIGNMENT: 

3.1 The proposal shall not be assigned by the proposer.  Third party participation is authorized 

only as a joint venture that shall be clearly stated in detail in the proposal and signed by all 

parties participating.   

 

3.2 The proposer shall not enter into any subcontracts for any of the work contemplated under 

this Request for Proposal without the State’s prior written authorization. 

4. ACCOUNT REPRESENTATIVE: 

4.1 The successful proposer(s) shall appoint, by name, a company representative who shall be 

responsible for servicing its account.  The representative shall provide the services required 

to ensure that the account will be administered in an organized, systematic manner. 

5.  EXTENSION AND AMENDMENT:  

5.1 The proposer and the State covenant and agree that this proposal or subsequent contract 

may, with the mutual approval of the proposer and the State, be extended for a time 

agreed upon in the formal contract.  

6. AUDIT AND ACCESS TO RECORDS: 

6.1 The State or any of its duly authorized representatives shall have access to the proposer’s 

books, documents, papers, electronic data and records that are directly pertinent to this 

Request for Proposal. 

7. CONFLICT OF INTEREST: 

7.1 The proposer warrants that no kickbacks, gratuities, or contingency fees have been paid in 

connection with this Request for Proposal and none have been promised. The proposer 

warrants that no one being paid pursuant to the proposal is engaged in any activity that 

would constitute a conflict of interest with respect to the purposes of the proposal. 

8.  NO FINDER'S FEE: 

8.1 The proposer warrants that no finder’s fee, employment agency fee, or other fee related to 

the proposal shall be paid.  

9. SOVEREIGN IMMUNITY: 

9.1 Pursuant to Wyo. Stat. § 1-39-104(a), the State of Wyoming and the Agency expressly 

reserve sovereign immunity and specifically retain all immunities and defenses available 
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to them as sovereigns.  The proposer acknowledges that the State of Wyoming has 

sovereign immunity. Designation of venue, choice of law, enforcement actions, and similar 

provisions shall not be construed as a waiver of sovereign immunity.  The parties agree 

that any ambiguity in this Request for Proposal shall not be strictly construed, either against 

or for either party, except that any ambiguity as to sovereign immunity shall be construed 

in favor of sovereign immunity. 

10. INDEMNIFICATION: 

10.1 The proposer shall release, indemnify, and hold harmless the State, the Agency, and its 

officers, agents, and employees from any and all claims, suits, liabilities, court awards, 

damages, costs, attorneys' fees, and expenses arising out of the proposer's failure to 

perform any of the proposer's duties and obligations hereunder or in connection with the 

negligent performance of the proposer's duties or obligations, including, but not limited 

to, any claims, suits, liabilities, court awards, damages, costs, attorneys' fees, and expenses 

arising out of the proposer's negligence or other tortious conduct. 

11. APPLICABLE LAW/VENUE: 

11.1 The construction, interpretation, and enforcement of this Request for Proposal shall be 

governed by the laws of the State of Wyoming, without regard to conflicts of law 

principles.  The terms “hereof,” “hereunder,” “herein,” and words of similar import, are 

intended to refer to this Request for Proposal as a whole and not to any particular provision 

or part. 

 

 

REMAINDER OF PAGE INTENTIONALLY LEFT BLANK  
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SECTION 3:  SPECIAL PROVISIONS 

 
PROPOSALS SHOULD BE SUBMITTED THROUGH THE PUBLIC PURCHASE ONLINE 

BIDDING SYSTEM BY 2:00 p.m. MOUNTAIN TIME ON:   OCTOBER 15, 2020   

 

PROPOSALS RECEIVED AFTER THE TIME AND DATE SPECIFIED MAY BE REJECTED. 

 

It is the responsibility of the proposer to clearly identify all information that is considered confidential 

in accordance with the Wyoming Public Records Act, W.S. § 16-4-201 through § 16-4-205.  Please 

identify each confidential page with the word “CONFIDENTIAL” in capital, bold letters centered at 

the bottom of each page.  Information not clearly marked may be considered public. If the proposer 

submits information that it believes is confidential, it must include a statement justifying its basis for 

that belief.   

 

1. STATE PARTIES: 

1.1. This Request for Proposal is issued by the A&I Procurement Office on behalf of the 

Agency. 

1.2. Throughout this document and others in connection with this project, various references 

are made, or will be made to the "State."  Generally, whenever this reference appears, the 

term "State" incorporates the Wyoming State Legislature, the Legislative Service Office 

and all state agencies that will be working on this Request for Proposal.  

1.3. It should be understood that the Director of the Legislative Service Office is empowered 

to be the signatory on all contracts, agreements, or modifications pertaining to this project.  

Any contracts, agreements, or modifications not bearing this signature or that of a designee 

are invalid.  

2. CONTENT AND PROCUREMENT POINTS OF CONTACT: 

2.1 The A&I Procurement Office is the primary point of contact from the date of release of the 

Request for Proposal until the contract is fully executed. 

2.2 Written questions about the procurement process should be submitted through the Public 

Purchase online bidding system until 2:00 p.m. Mountain Time, September 25, 2020.  Any 

questions received after the deadline may not be accepted or considered.  Each question 

should be submitted individually.  It is the proposer’s responsibility to check the Public 

Purchase system for answers to questions, addenda, or bid tabulations.  Telephone calls, 

emails, or faxes may not be accepted.   

2.3 Written responses will be available through the Public Purchase online bidding system. 

Responses will not identify the firm that submitted the question.  Only the written answers 

issued by the Agency are the official position on an issue, and these answers shall become 

part of the Request for Proposal.  

3. RESTRICTIONS ON COMMUNICATIONS WITH STATE STAFF: 

3.1. Until a proposer is selected and the selection is announced, proposers are not allowed to 

communicate with State staff except: 

3.1.1. Procurement Section; 
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3.1.2. Via written questions through the Public Purchase online bidding system. 

3.2. If a proposer violates, the State reserves the right to reject the proposal. 

4. EFFECTIVE DATES OF PROPOSAL: 

4.1. All terms, conditions, and costs quoted in the proposer's response will be binding on the 

proposer for 180 days from the effective date of the proposal. 

5. ADVERTISING AWARD CONDITIONS: 

5.1. A fully executed contract should be completed with the Agency before the successful 

proposer may advertise the award of the contract or the services being provided.  The 

proposer should agree not to refer to awards in commercial advertising in a manner that 

states or implies that the firm or its services are endorsed or preferred by the State of 

Wyoming. 

6. CONTRACT NEGOTIATIONS:  

6.1. The Agency will notify the successful proposer and negotiate a contract. The successful 

proposer will be required to enter into and sign a formal contract with the Agency. 

6.2. After review of all proposals, a firm will be selected for contract negotiations. Final 

selection will be subject to the negotiation of a satisfactory agreement on the terms and 

fees.  The State of Wyoming assumes no obligation to the selected firm until agreement is 

reached and a contract is fully executed.  If agreement is not reached, negotiations will be 

terminated and negotiations may be initiated with the second most qualified firm.  The 

Agency will not negotiate concurrently with more than one firm for the same job.   

7. BEGINNING WORK: 

7.1. The successful proposer may not perform any work that could be billed until a contract has 

been executed.  The State will not pay for any work by the proposer before the date a 

contract is fully executed with all required signatories. 

8. COPYRIGHT INFRINGEMENT: 

8.1. The proposer warrants that no materials, products, and services proposed will infringe upon 

or violate any patent, copyright, trade secret, or other proprietary right of any third party. 

In the event of a claim by any third party against the State, the State shall promptly notify 

the proposer, and the proposer shall defend the claim. The defense will be at the proposer’s 

expense. 

9. COST OF PREPARING PROPOSALS: 

9.1. All costs incurred for preparing the proposal and for other procurement related activities 

are solely the proposer’s responsibility.  The State of Wyoming will not provide 

reimbursement for these costs. 

10. RISKS AND LIABILITY: 

10.1. By submitting a proposal, a proposer assumes any and all risks and liability associated with 

information in the proposal and its release.   

11. AMENDMENTS: 

11.1. The State reserves the right to amend this Request for Proposal before the proposal 

submission date.  Amendments will be uploaded to the Public Purchase system. It is the 

proposer’s responsibility to check the Public Purchase system for amendments. 
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12. PROPERTY DAMAGE AND LIABILITY INSURANCE: 

12.1. The proposer may be required to furnish proof of property damage and liability insurance 

in the amount deemed necessary by the Agency for the project, if applicable. 

12.2. Questions regarding the required insurance coverages and limits for this project should be 

submitted in writing in accordance with instructions outlined in the special provisions.  

13. MISREPRESENTATION OF INFORMATION: 

13.1. Misrepresentation of a proposer’s status, experience, or capability in the proposal may 

result in disqualification of that proposer from the selection process.  Discovery of 

litigation or investigations in a similar area of endeavor may, at the discretion of the State 

and after consultation with the A&I Procurement Office, preclude the proposer from the 

selection process. 

14. DISPOSITION OF PROPOSALS: 

14.1. All material submitted becomes the property of the State of Wyoming, which is under no 

obligation to return any of the material submitted.   

15. LEGAL CONSIDERATIONS: 

15.1. Proposers are presumed to know all requirements of the Request for Proposal and 

applicable law. Any proposal that fails to meet all requirements may, at the option of the 

State, be rejected without further consideration.   

16. PROPOSER RELATIONSHIP WITH STATE: 

16.1. Proposer staff will have an ongoing relationship with State staff that is based on trust, 

confidentiality, objectivity, and integrity.  The proposer will operate at all times in the 

State’s best interests and in a straightforward, trustworthy, and professional manner. The 

proposer shall: 

16.1.1. Work cooperatively with the State’s staff and business partners whenever 

required. 

16.1.2. Work cooperatively with the staff of other proposers whenever required. 

 

REMAINDER OF PAGE INTENTIONALLY LEFT BLANK  
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SECTION 4:  KEY DATES 
 

The following schedule of events is subject to change at the sole discretion of the Agency: 

 

Event Description Date Time 

RFP Released 9/10/2020 10:00 A.M. MT 

Closing Date for Questions 9/25/2020 2:00 P.M. MT 

Proposal Submission Due Date 10/15/2020 2:00 P.M. MT  

Tentative Contract Award Date October 2020 N/A 

Tentative Work Begins Date November 2020 N/A 

  
REMAINDER OF PAGE INTENTIONALLY LEFT BLANK 
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SECTION 5:  SCOPE OF WORK 
 

 

1. INTRODUCTION: 

The Wyoming Capitol has recently undergone an extensive multi-year restoration. The Wyoming 

Legislative Service Office is soliciting proposals for professional services to design a comprehensive 

room scheduling and digital wayfinding system for the Wyoming Legislature’s spaces within the 

Capitol Square including the Capitol, Capitol Extension and possibly the Legislature’s office space 

located in the Herschler West Building. As part of this project, the successful proposer may also be 

asked to procure and install hardware in accordance with the design.   

2. SCOPE OF SERVICES: 

The Agency is seeking a qualified vendor with an effective date of approximately November 2020. 

The successful proposer must maintain flexibility within their schedule to work on location in 

Cheyenne, as needed by the Agency, to meet timelines established for design of the systems in the 

Capitol and the Capitol Extension. The successful proposer shall visit the project premises at agreed 

upon intervals and shall be on site for implementation of the software and potential installation of the 

hardware.  

 

To better understand the scope of work, the required terms are outlined below:  
 

2.1 Using the Agency’s Office 365 subscription, the room scheduling system should integrate into 

the Agency’s existing Microsoft Outlook resource calendars to reserve and display 

information for any of the Legislature’s 10 public meeting rooms and a minimum of four 

conference rooms with the potential of up to eight conference rooms.  

 

2.2 Integrate the room scheduling software system in Section 5.2.1 to display scheduled events on 

tablets or a similar device outside the following rooms: Public Meeting Room 1 through 6, 

W110, W113, E202, E301, W311, E313, WG35 and WG42. An additional four conference 

rooms located in the Herschler West Building (W101, W102, W103 and W104) may also be 

included in the scope of work. 

 

2.3 The tablets or similar device will be required to display at least the following information: 

committee or group name; date of meeting; time of meeting; room number; bill(s)/brief 

description of subject matter being considered by the group or committee. 

 

2.4 Information displaying on the tablet or similar device listed in 5.2.3 will originate from and 

need to be imported from the Legislature’s Microsoft Exchange calendars and Website 

calendar.  

 

2.5 The system selected should also include a minimum of four large interactive monitors in the 

Capitol and Capitol Extension to display all events happening in the rooms listed in Section 

5.2.2. These monitors should include events occurring on the current day and next legislative 

day. The interactive monitors should also include maps of the buildings and electronic 

wayfinding that guides the visitor to the room a meeting is occurring in.   

 

2.6 These large interactive monitors should also be dynamic and include the ability to display 

other information including: tour information, emergency information, information about 

elected officials and other customizable information. All information should have the ability 

to be updated remotely and, on all monitors, or select monitors. 

 

2.7 These large interactive monitors should have the ability to display portrait style (vertical) or 

landscape (horizontal) and have the ability to be touchless when necessary through scrolling, 

QR codes, mobile app or similar option.  
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3. ADDITIONAL POTENTIAL SCOPE OF SERVICES: 

The successful proposer may also be asked to procure and/or install hardware associated with the 

system designed in Section 5.2. The Agency may consult with the successful proposer on:  

 

 

3.1 Size (minimum 15”) and type for a minimum of 15 power over ethernet tablets or similar 

device with the potential of up to 18 power over ethernet tablets or similar device for the 

rooms listed in Section 5.2.2. 

 

3.2 Each tablet should have a light bar on each end of the device indicating whether the room is in 

use (red), a meeting is beginning in 30 minutes or less (yellow) and if a room is available 

(green).  

 

3.3 Due to the historic nature of the building, work with the Agency to determine if the tablets 

will be located on credenzas or mounted on floor stands.  

 

3.4 Size (minimum 55”) and type for a minimum of four large display monitors, each having its 

own content player, in the Capitol and Capitol Extension explained in Section 5.2.5.  

 

3.5 Some of the large monitors will be wall hung, while others will need to be displayed in either 

custom wooden casework or on floor stands. The successful proposer will work with the 

Agency to determine the most appropriate display in each location.  

 

3.6 The large monitors should have touchscreen capability, but also adaptable for contactless use 

as explained in Section 5.2.7.   

 

4. REQUIRED PROPOSAL CONTENT: 

4.1 Cover letter demonstrating experience in room scheduling and digital wayfinding systems, 

specifically within historic buildings and experience working with public entities. 

 

4.2 A written description of the proposed solution and a demo of the proposed product along with 

a description of the professional services planned to meet the requirements in Section 5.2.  

 

4.3 Recent experience on similar projects and how those similarities might relate to this project.  

Provide a minimum of three (3) professional references from work completed in last five (5) 

years. Include: name, address, telephone number and email address. 

 

4.4 Qualifications and background of all individuals proposed for the project and their experience 

of working together as a team and hourly rate sheet for each individual.  

 

4.5 Cost proposal with breakdown of costs for features proposed to implement the following items: 

total price of professional services outlined in Section 5.2; price for software licensing and 

annual maintenance fees or per device; any other costs necessary to achieve proposed solution 

and add-on pricing for any component.  

 
4.6 Cost proposal with breakdown of costs for features proposed for the following items: one power 

over ethernet tablet or similar device and total cost for a minimum of 15 of these devices if a 

volume discount is available and one large display monitor as described in Section 5.3 and total 

cost for a minimum of four monitors if a volume discount is available.  

 
4.7 Explanation of standard one-year manufacturer and any extended warranties on the proposed 

and selected product 
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4.8 Explain in detail how technical support is provided, if support is provided by the proposer or 

handled through a third party and if support is offered 24/7/365.  

 

5. PROPOSAL EVALUATION CRITERIA: 

Proposals will be evaluated on the following criteria and relative weights: 

Criteria Points Possible 

Qualifications of the proposer 20 

Previous experience with similar projects 20 

Suitability of proposed solution 30 

Price for basic services outlined 20 

Price for additional service features to achieve proposed solution 10 

Total Points Possible 100 

  

6. INTERVIEWS & DEMONSTRATIONS: 

After the evaluation of the written proposals has been completed, the highest ranked proposers may be 

provided an opportunity for an oral interview and a demonstration with the evaluation committee. Such 

a presentation is for the purpose of explaining or clarifying significant elements of the proposal. Proposer 

must bear all costs of the interview.  

6.1 The interview panel will consist of the evaluation committee. 

 

6.2 Interview questions will only be provided at the time of the interview. 

 

6.3 If interviews are held, scoring of the interviews will be based on the following scoring criteria 

for the proposers invited to interview to determine ranking of those invited to interview: 

 

Criteria Points Possible 

Qualifications of the proposer 20 

Previous experience with similar projects 20 

Suitability of proposed solution 30 

Price for basic services outlined 20 

Price for additional service features to achieve proposed solution 10 

Total Points Possible 100 
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SECTION 6:  EVALUATION METHODOLOGY  
 

1. OVERVIEW: 

1.1. Evaluation committees: The Agency will conduct a comprehensive, fair, objective, and 

impartial evaluation of proposals received in response to this Request for Proposal. Proposals 

will be evaluated independently by the evaluation committee members.  The evaluation 

committee is made up of members representing the project subject expertise. The evaluation 

committee will review and score all proposals independently and consolidate the scores in order 

to determine award. 

2. COMPLIANCE WITH MANDATORY REQUIREMENTS: 

2.1 To be considered responsive, a submitted proposal must meet the minimum requirements 

defined in this Request for Proposal.  The minimum requirements are intended to ensure that 

evaluation of the Proposal can proceed and that the Contractor agrees to perform all 

responsibilities within the Request for Proposal. 

3. COST ANALYSIS: 

3.1 The State of Wyoming reserves the right to conduct a cost analysis of the Proposer’s budget 

proposal.  The analysis will include a review of the associated costs based on the technical 

content of their submission. The firm which best meets the conditions of each of the 

individual criterion will be awarded the highest (not necessarily maximum) points for that 

specific criterion.  The balance of the proposing contractors will be rated based on their 

evaluated points. 

4. FINAL RANKING OF PROPOSALS: 

4.1. The State of Wyoming will be the sole authority for evaluating proposals.  The firm that best 

meets the conditions of each of the criterion will be awarded the highest (not necessarily 

maximum) points for that criterion.  The balance of the proposals will be rated based on their 

evaluated points.  After each criterion is evaluated, the proposer with the highest number of 

points will be notified.  The State of Wyoming reserves the right to reject any or all proposals, 

to waive any informality or technical defect in the proposals, or to award the contract in whole 

or in part, if deemed in the best interest of the State to do so.  

 

5. PAYMENT TERMS (IF APPLICABLE): 

5.1 The State will negotiate payment terms based upon a schedule to be determined by the proposer 

and the State. Paying invoices will be based upon the proposer successfully completing the 

deliverables within the stated deadlines, and upon the Agency’s written acceptance of the 

deliverables or services. 

 

6. RIGHT OF OWNERSHIP AND MARKETING OF INTELLECTUAL PROPERTY AND 

INTELLECTUAL ASSETS SUBMITTED FOR THE RFP: 

6.1. It is acknowledged and agreed that the only party with a right to market, trademark, patent, 

copyright, or any like right to any intellectual property and intellectual assets submitted in 

relation to the Request for Proposal shall be and is solely vested in the State. This includes all 

intellectual property and intellectual assets related to both the written proposal and the oral 

presentation and any and all documents, pitches, products, media pitches, web screens, layouts, 

etc. produced for the written proposal and the oral presentation, and any updates, changes, 

alterations, or modifications to or derivative works. 
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SECTION 7:  PROPOSAL PRICE SHEET 
 

The undersigned agrees to provide a Room Scheduling System and Digital Wayfinding in accordance with 

the Request for Proposal, General Provisions, Special Provisions and Proposal Price Sheet for Request for 

Proposal Number 0059-E. 

 

 

Rate(s) for Design Services:    $ _______________________________ 

       (Written in Words and Number) 

 

 

Rate(s) for Software Licensing and Annual Maintenance $ _______________________________ 

       (Written in Words and Number) 

 

       

Total price for services described in Section 5.2:  $_______________________________ 

       (Written in Words and Number) 

 

 

Price for one power over ethernet tablet or similar device  

as described in Section 5.3:    $_______________________________ 

       (Written in Words and Number) 

 

 

Price for one large display monitor as described 

in Section 5.3:      $_______________________________ 

       (Written in Words and Number) 

 

 

                                                                      

1. BY SUBMITTING A PROPOSAL, THE PROPOSER CERTIFIES: 

 

1.1 Prices in this proposal have been arrived at independently, without consultation, 

communication, or agreement for the purpose of restricting competition. 

 

1.2 Proposer has not and will not attempt to induce any other person or firm to submit a 

proposal for the purpose of restricting competition. 

 

1.3 The person signing this proposal certifies that he/she is authorized to represent the 

company and is legally responsible for the price and supporting documentation provided 

as a result of this advertisement. 

 

1.4 Proposer will comply with all applicable state and federal regulations, policies, guidelines 

and requirements. 

 

1.5 Prices in this proposal has not been knowingly disclosed by the proposer nor will they be 

disclosed prior to an award. 

 

2. GENERAL INFORMATION: 

 

Proposer Name___________________________    Phone (    )_________________ 

 

              Email Address ___________________________     FAX (      )___________________ 

 

Mailing Address______________________________________________________ 
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City_____________________    State________________    Zip____________ 

 

Employer Identification Number___________________________________ 

 

3. OWNERSHIP AND CONTROL: 

Proposer's Legal Structure: 

 

______Sole Proprietorship     ______General Partnership 

 

______Corporation     ______Limited Partnership 

 

______Limited Liability     ______Other______________ 

 

The proposer shall provide to the Agency a certificate of good standing from the Wyoming 

Secretary of State or other proof that the proposer is authorized to conduct business in the State of 

Wyoming before performing work under the contract. The proposer shall ensure that all annual 

filings and corporate taxes due and owing to the Wyoming Secretary of State’s office are up to 

date before signing the contract. Proposers may contact the Wyoming Secretary of State’s Office, 

Corporation Division at (307) 777-7311 for assistance.  

If the proposer is a sole proprietorship, list: 

 

Owner Name_____________________________    Phone (    )_____________________ 

 

Mailing Address____________________________________ 

 

City________________________    State___________________   Zip________________ 

 

Employer Identification Number____________________________________________ 

 

Beginning date as owner of sole proprietorship____________________________________ 

 

Provide the names of all individuals authorized to sign for the proposer: 

 

NAME (printed or typed)                              TITLE 

 

________________________________          _________________________________ 

 

________________________________          _________________________________ 

 

________________________________          _________________________________ 

 

________________________________          _________________________________ 

 

 

__________________________All awards contingent upon verification of Resident Number (if applicable) 

(Resident #) 

 

Proposers may contact the Department of Workforce Services, Division of Labor Standards at (307) 777-

7261 for assistance in obtaining a resident certification number. 

 

VENDOR VERIFICATION 

 

I certify under penalty of perjury that I am a responsible official (as identified above) for the business entity 
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described above as the proposer, that I have personally examined and am familiar with the information 

submitted in this disclosure and all attachments, and that the information is true, accurate, and complete.  I 

am aware that there are significant penalties for submitting false information, including criminal sanctions 

that can lead to fines or imprisonment. 

 

 

__________________________________________                                           

(Signature) 

 

__________________________________________      __________________ 

(Name and Title) (Typed or Printed)                              (Date) 
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Response to Request for Proposal 
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Dave Leo 
Region Manager - North Central 

Cody, Wyoming 
303-947-9504

dleo@visix.com
Visix, Inc. 

October 15, 2020 

Visix, Inc. | 230 Scientific Drive, Peachtree Corners, Georgia 30092 USA | 800.572.4935 | www.visix.com 

Attachment B



 

COVER LETTER - Experience 
 
In a world filled with visual noise, it is difficult and burdensome for most to effectively engage distracted 
audiences. For 40 years, Visix has helped countless organizations break through communication barriers to 
deliver timely, relevant, and powerful content to a wide range of target audiences.  3000+ government 
agencies, colleges and universities, private businesses, healthcare providers, public venues and the military 
rely on Visix and its technologies to “Communicate Better” with their visitors, guests, and employees. 
 

• We offer Professional Services: including consulting & design, creative services, advanced 
configuration, software and hardware support, user training, onsite installation, and project 
management.   
 

• We offer Hardware and Software:  digital signage software, media players, displays, touchscreens 
and mounting hardware.   
 

• We have designed and deployed hundreds of room scheduling and digital wayfinding systems over 
the past 15 years.  Our extensive client resume and list of design awards speak for themselves. 
 

• We integrate with popular Event Management Systems like Microsoft Office 365 and many others, 
to display live room schedule information for specific rooms, floors, buildings, and entire campuses.   
 

• We integrate with popular Emergency Alert Systems and can automate the launching of CAP-
triggered alert messages on your touchscreens and room signs in the event of an emergency. 
 

• We have an in-house creative staff that design custom interactive wayfinding content.  Regardless 
of the size of your facility, our wayfinding designs will help your visitors and guests get information 
and to their destination as quickly and efficiently as possible.     
 

• We do not understand the words “cookie-cutter”.  The Wyoming Legislature is a unique client, and 
the Wyoming Capitol Complex is unique building.  Our wayfinding projects are 100% custom 
designed around your specific needs and goals.   
 

• We offer touchless options including mobile responsive wayfinding designs via QR code scan and 
our innovative, award-winning Voice-Activated Wayfinding feature launched in June 2019.   
 

• We provide you with a system that is scalable and flexible to grow beyond the scope of this 
project, to support additional touchscreens, room signs, digital signs, and video walls throughout 
the Capitol Complex and any other State of Wyoming entity.   
 

• We can meet your project goals within the $91,000 budget.   
 

• We offer flexible pricing and deployment options in case your needs change post-award. 
 

 



 

PROPOSED SOLUTION – Summary 
 
DEMO LINK – https://www.youtube.com/watch?v=Zrj1yrvm5yM  
 
Visix is providing a suite of professional services to design a comprehensive room scheduling and digital 
wayfinding system for the Wyoming Legislature’s spaces within the Capitol Square including the Capitol, 
Capitol Extension and possibly the Legislature’s office space located in the Herschler West Building.   
 
Our professional service package for this project includes the following: 

- Consulting 
o Unlimited and free remote and onsite application consulting with in-state Visix rep. 

- Creative Services 
o Interactive Wayfinding Design, Mobile Responsive Design, overall look & feel design, 

portrait or landscape mode, map stylizing, line path drawing, coding, Office 365 calendar 
data integration, touchless QR code configuration and optional Room Sign Template Design 
(Red/Yellow/Green screen colors). 

o Design includes events occurring on the current day and next legislative day, maps of the 
buildings and electronic wayfinding that guides the visitor to the desired meeting room. 

o Design includes the ability to display other information including tour information, 
emergency information, information about elected officials and other customizable 
information. Information can be updated remotely and, on all monitors, or select monitors. 

- Advanced Configuration 
o Office 365 calendar data integration and mapping on the 14-18 digital room sign tablets, 

programming the light bars and optional Red/Yellow/Green screen color configuration. 
o Create a custom data message to show specific Office 365 data - committee or group name, 

date of meeting, time of meeting, room number, bill(s)/brief description of subject matter 
being considered by the group or committee. 

- Remote Implementation 
o Software configuration of the CMS in Visix cloud-hosted server or LSO’s on-premise 

physical or virtual Windows server, 4-5 Visix media players, 14-18 digital room sign tablets.  
Alert Override configuration and testing, integrating with LSO’s mass notification system. 

- Training 
o 1-year of complimentary access to our online Learning Management System with a growing 

library of video tutorials and access to live, instructor led courses. 
- Onsite Installation (Optional) 

o Physical installation of the 4-5 media players, 4-5 wall-mounted touchscreens and 14-18 
wall/credenza mounted or stand mounted digital room sign tablets. 

- Voice Activated Microphone Testing (Optional) 
o If LSO chooses to have the touchless Voice Activated Wayfinding option, Visix can come 

onsite to perform test of the selected microphone and provide feedback/test results on the 
command and action words and phrases. 

 
Visix can begin work at the estimated project start date of November 2020.  With an employee based in 
Wyoming, Visix commits to main flexibility in our schedule to work on location in Cheyenne, as needed by 
the Agency, to meet timelines established for design of the systems in the Capitol and the Capitol 
Extension. We will visit the project premises at agreed upon intervals and shall be on site for 
implementation of the software and potential installation of the hardware. The ever-evolving Covid-19 
pandemic situation may determine if meetings are held online or onsite.  Visix will work with LSO to 
determine the most effective and safe meeting type and location. 

https://www.youtube.com/watch?v=Zrj1yrvm5yM


 

PROPOSED SOLUTION - Software 
 

 
 

 
Content Support and Display Endpoints 
 

 
 
 

 
 



 

AxisTV Design™ | Content Designer 

AxisTV Design provides an intuitive, powerful design environment for creating messages, templates and 
screen layouts with ease. Because AxisTV Design runs on the desktop, designers can create content offline 
when they need to, and sync with the CMS once they’re connected to a network. 

This robust application lets you place design elements exactly where you want them with time-saving tools 
that make it simple to build stunning content to capture your audience’s attention. Simply drag and drop 
backgrounds, text, graphics, videos, streams, and webpages into your digital signage layouts. And our 
handy data widgets let you select, place and format dynamic data from calendars, weather, RSS, Excel, 
XML, JSON and more. 

• Drag-n-drop widgets make building layouts, messages and templates easy 
• Data widgets pull from sources like AccuWeather, Excel, XML and JSON 
• Integrates with calendar apps like Exchange/365, EMS and Google and more 
• Custom layouts of events, news, and weather data can be built on the fly 
• Work faster with guides and rulers with snap, and flexible workspace sizing 
• Backgrounds, zones, artwork and widgets can be layered with opacity 
• Full transparency is supported and message backgrounds are optional 
• Add multiple playlists in zones to easily share screen real estate 
• Combine widgets with conditional logic for “if then, show this” scenarios 
• Include interactive hot spots for touchscreens or add a voice user interface 
• Preview layouts, messages and individual widgets before you publish 

 
 

 
 



 

 
 
 
 
 

 
 
 
 
 



 

AxisTV Manage™ | Content Management System 

Whether you’re working on a PC or Mac, desktop or tablet, AxisTV Manage lets you easily manage your 
entire digital signage deployment with user-friendly workflows in a web interface.  Our digital signage 
software lets you quickly import or schedule content, and manage your on-screen schedules. You can add 
players to drive more screens, manage and schedule message and layout playlists, import media files and 
artwork, and select playback transitions. Download stock content and apps from the Visix Store to get your 
deployment up and running as quickly as possible. You can use these content bundles during the 
configuration process, and then import your own images and videos to set up your screens. You can also 
purchase and download content created by our award-winning designers in the Store using an easy 
authorization code. 

• Streamlines content scheduling and playlist management 
• Drag-and-drop functionality for importing content and ordering playlists 
• Microsoft Office documents and PDFs can be scheduled with ease 
• Event, news, weather and fill-in-the-blank messages are ready for scheduling 
• Create brand-approved messages from anywhere using fill-in-the blank templates 
• Point to a network folder to show images and videos automatically on screen 
• Auto-updating content feeds provide real-time, hands-off content 
• Powerful search and filter using keywords, file types, aspect ratios and more 
• Artwork is organized in searchable categories 
• Group players, users and rights by organizations and suborganizations 
• Use Single Sign On with SAML 2.0 to manage user access 

 
 

 



 

 

 

 

 

 

 

 
 
 
 



 

AxisTV Engage™ | Signage Player 

Our AxisTV Engage player software includes adjustable opacity, multi-layer Z-order and professional grade 
typography tools for a superior creative and playback experience.  Our robust playback engine enables 
powerful widget configuration in layouts and messages, with layering, transparency, and a host of playback 
options. 

• Brings message and layout designs to life 
• Elegant transitions produce eye-catching movement 
• Use 3D transitions and animated content to grab attention 
• Supports video backgrounds and message animations 
• Text generation engine supports elaborate typographical designs 

 
 

 
 
 
 
 
 



 

 

 
 
 

 
 
 
 
 
 



 

 

System Diagrams 
 

 
 
 
 
 

 
 
 



 

Emergency Alert Diagram 
 

 

 
 
 
 
 
 
 
 
 



 

PROPOSED SOLUTION – Hardware 
 

 

 
 



 

 
 
 
 
 

 
 
 



 

 

 
 
 
 



 

Touch10 Client Installation Photos 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Optional Alternate 15” Room Sign – ELO ESY15i3 
 

 

 



 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 



 

Optional Room Sign Stand – ELO E048069 
$325.00/ea. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 

PROPOSED SOLUTION – Design 
 

 

 
 
Help your visitors get where they are going with engaging touchscreen maps and directories. Interactive 
wayfinding improves visitor satisfaction, eliminates confusion, and eases stress to make a great first 
impression. 

Our award-winning designers will tailor a wayfinding system that meets your needs.  Include interactive for 
directories for rooms, events, departments, or staff showing highlighted destinations or visual paths from 
the kiosk to the destination. We can also build in quick reference buttons to find elevators and restrooms, 
and all of our designs include ADA controls at the bottom of the screen for convenience. 

Whether you’re looking for a meeting, or looking for a place to meet – our Interactive Designs gives you a 
robust room management solution that can stand alone or easily integrate with our MeetingMinder™ 
Touch room signs.  Our interactive design is a one-stop touchscreen wayfinding solution for large screens 
that shows space locations, maps event listings to rooms and can display other important content. 
 
All Interactive Designs custom-built with your logo, colors, and map.  Event schedules are fed by your 
existing scheduling application like Exchange or Office 365.  Point-to-point directions can be provided to 
visitors, and content blocks can play back standard digital signage content.  All our Interactive Designs 
include visual paths from the “You Are Here” icon to the target destination and scrolling tools at the bottom 
of the screen make our designs ADA compliant. Clients can integrate the Interactive Design with 
MeetingMinder™ Touch room signs – all being fed by your central scheduling application – for an 
enterprise-wide room scheduling solution. 
 
• Combine digital signage, interactive wayfinding and schedules 
• Direct staff and visitors to their meeting rooms 
• Optional on-screen booking from Exchange or MeetingMinder™ Touch room signs 
• Show room resources like seating, AV and IT 
• Integrate mobile tools with QR codes and SMS 
 
The following wayfinding design scope of work and associated quote is based on the information provided 
in the RFP and what was publicly available on the Capitol and LSO websites.  This document may be 
changed to meet the client’s project needs post-award and after a formal discovery call between Visix and 
the client.  Changes to this scope may result in a revised quote and change order. 



 

 
 



 

 



 

 
 



 

 
 



 

 

 
 
 
 
 



 

 



 

 

 

 

 
 
 
 



 

Similar Interactive Design Client Screenshots & Sample Links 
 

 
 
CLICK LINK - https://www.visix.com/download/creative/CookCo/ 
 

 
 
CLICK LINK - https://www.visix.com/download/creative/SIU/index.php  

https://www.visix.com/download/creative/CookCo/
https://www.visix.com/download/creative/SIU/index.php


 

 

 
 

CLICK LINK - https://www.visix.com/download/creative/UNLVLied/Lied1-1/floor1.php  
 

  
 

CLICK LINK - https://www.visix.com/download/creative/court/  
 

https://www.visix.com/download/creative/UNLVLied/Lied1-1/floor1.php
https://www.visix.com/download/creative/court/


 

 

 



 

 
 
CLICK LINK - http://wayfinding.benefis.org/benefiswayfinding/home_mobile.html 
Mobile Responsive!  View on your desktop OR smartphone! 
 

 

http://wayfinding.benefis.org/benefiswayfinding/home_mobile.html


 

EXPERIENCE & REFERENCES 
 

CASE STUDY:  DUBUQUE GRAND RIVER CENTER: EVENTS MADE EASY 
Located on the banks of the Mississippi River in Dubuque, Iowa, the 86,000 sq ft Dubuque Grand River 
Center is a light-filled, contemporary space for events of all kinds. Mitzi Yordy, General Manager for the 
Center, tells us how they came to use Visix’s MeetingMinder™ room signs. “Our previous system was giving 
us lots of problems, so we decided to replace the whole thing rather than just nickel-and-dime it.” The 
Center decided to ignore large displays and opt for a comprehensive MeetingMinder™ installation instead. 
“It was what we needed.” 
 
JoAnn Lavenz, Wedding Director for the center, tells us that the interior space can be reconfigured for any 
event or multiple events, using partitions. “We have six meeting rooms, one large ballroom that can be 
broken up into four smaller areas, and a large exhibit hall that can split into two,” she says. Because 
MeetingMinder™ room signs can be mounted on different surfaces, they are the perfect tools for a 
constantly shifting, reconfiguring space. Lavenz continues, “We have 10 of the 15-inch MeetingMinders™ 
mounted into large, wide kiosks that can be moved around as the various spaces are reconfigured for 
different events. We also have 25 of the smaller MeetingMinders™ that are stationary – one on each side of 
every meeting room door – allowing us to display two different messages for the client.” 
 
Dubuque uses the MeetingMinder™ room signs to display bulletins, PowerPoint slideshows, weather, 
and wayfinding. “Each manager has access to the system – they talk to the client, figure out what they 
need, and then take care of all of it,” Yordy tells us. Lavenz says that the system is easy to use. “We just log 
on to the application via the web, use the AxisTV digital signage software tools to create bulletins, and 
send it right out to the room signs.” Clients of the Center have found it useful for both scheduling and 
wayfinding information. “They all get where they need to,” says Lavenz. 
 
Yordy also appreciates the support she gets from Visix. “They don’t make us feel stupid; they take the time 
to walk us through the steps.” She might want to expand the system in the future and maybe incorporate 
audio but “right now, it’s meeting all our needs.” Yordy adds, “We really are very happy with what we have 
and, since we are the property of the City of Dubuque, they are also happy.” 
 
When asked to sum up her experience with Visix MeetingMinder™ room signs, JoAnn Lavenz says, “Simple: 
it helps us with our jobs – it’s events made easy.” 

CASE STUDY:  COLORADO STATE UNIVERSITY-PUEBLO: CUSTOMIZING THE FLOW 
Just a short drive south of Denver, Colorado State University-Pueblo is the CSU System’s educational 
institution for Southern Colorado, offering 28 baccalaureate and nine master degree programs to nearly 
5000 students from all 50 U.S. states and 23 countries. 
 
The school is certainly not a stranger to change; since the school’s founding in 1933, it has had four 
different names. So, when a renovation project began, they began to look at updating their 
communications with digital signage and campus wayfinding. 
 
“We wanted our building to be technologically state-of-the-art, getting rid of the flyers and the clutter, and 
thought digital signage would fit the aesthetics and purpose of the building,” says Rhonda Gonzales, Dean 
of Library Services.” Jeff Miller, Web Communications Manager, adds, “A lot of our communication was 
through email, and students were feeling overwhelmed by the amount of email they were getting. This is a 
common problem among universities. Digital signage allows us to reduce the amount of email and gives the 
different departments an alternative way to advertise to the students.” 

https://www.visix.com/products/meeting-room-signs/
https://www.visix.com/products/content-solutions/interactive-wayfinding-signage-designs/
https://www.visix.com/products/digital-signage-software/
https://www.visix.com/products/content-solutions/interactive-wayfinding-signage-designs/


 

 
He goes on to tell us how they settled on AxisTV. “We looked at everything from free open source systems 
through middle-range to high-end products. An approval process was very important, and we really wanted 
to accommodate different levels of users – students, staff, and faculty. AxisTV offered these things as well 
as an ability to send custom messages to each screen independently: in the financial services building, we 
have information related to financial aid, in the library we might advertise new databases or books, plus 
there’s the emergency alert capability, which opens us up to grants and funding from government 
sources.” Gonzales adds, “There wasn’t much budget at the beginning, so we asked people around campus 
if they were interested in pooling resources. We were able to find one-time funds to pay for an unlimited 
site license from Visix, while the renovation budget paid for the initial screens in the Library and Academic 
Resources Center.” 
 
“I hear a lot of amazement about the wayfinding system,” says Gonzales. “Our building is oddly laid out, so 
this really comes in handy. It’s a touchscreen, which not only shows where offices are but, in the library, 
where books are on the shelves.” With six floors to maneuver, library visitors can get confused easily. 
“Patrons want self-service,” Gonzales continues. “They don’t want to always have to come up to a librarian 
to ask where something is. And we’re so big, that when someone gets lost, they can easily find their way 
back to where they want to go.” Dwayne Johnson, Designer for Visix Creative Services, has received a 
Communicator Award – Award of Distinction from the International Academy of the Visual Arts for his work 
on the CSU-Pueblo interactive design. “Our building was meant to be a high-tech showcase, and students 
come to expect the library be 100% digital, with Wi-Fi everywhere, providing individual access to 
information. It just makes sense to dovetail that with digital signage capability – who wants paper posters 
all over a tech building? This is a way to reach our customers more effectively and more in line with their 
expectations.” 
 
“There is certainly a higher sense of tech use here on campus now,” says Miller. “There’s a kind of coolness 
factor to using digital signage, and we’re changing the attitude towards paper flyers. The message today is: 
go digital, go green. And we can get so much more information out there using a system like AxisTV. That’s 
one reason I feed webcam shots into the content displays. Our users are picking up all kinds of data and 
uses of campus technology from our screens. For example, we feed in weather data from a huge solar array 
we have, and we display graphics showing students how much energy we are producing every hour using 
the array.” 
 
Another benefit for Miller is the emergency alert capability of the AxisTV system. “The Department of 
Homeland Security has asked around at universities for ideas on best practices in using emergency alerts, 
and that opens up funding possibilities for us.” And, of course, the ability to actually broadcast alerts, 
should the need arise. “If, say, a bear wandered onto campus, we would use the alert capability of the 
system to warn people where it was and to stay away. Or perhaps we’ll have a network outage, or our 
email system will go down, or something else will happen that requires us to get that information out to a 
wide audience quickly.” 
 
The ability to customize to each area of campus or even to each screen has been a great benefit to Miller 
and Gonzales. Miller tells us, “We have departments here and people from other colleges who see this 
system working for us, and they are asking how they can get it, too. We’ve standardized the process, so 
they work with us and IT, find out how much it will cost, and we create a timeline for implementation with 
them.” Gonzales adds, “I see this becoming really ubiquitous across campus and being the method of 
choice for communicating with people.” 
 
 

https://www.visix.com/products/digital-signage-software/


 

REFERENCES 
 
Anne Morello 
Director – Software Engineering 
Cognizant 
9655 Maroon Cir, Englewood, CO 80112 
303-542-2493 
anne.morello@cognizant.com   
Project Overview – Customer since 2013, on-premise digital signage servers, 36 media players in multiple 
states. 
 
Victor Wilcox 
Network Server Administrator 
Littleton Public Schools 
5776 S Crocker St, Littleton, CO 80120 
303-347-3337 
vwilcox@lps.k12.co.us 
Project Overview – Customer since 2014, on-premise digital signage and Connect room sign servers, 59 
media players and Connect room signs in multiple schools. 
 
Keith Steflik 
GH Phipps Construction Companies 
Director of Information Technology 
5995 Greenwood Plaza Blvd #100, Greenwood Village, CO 80111 
303-571-5377 ext. 1111  
keith.steflik@ghphipps.com 
Project Overview – Customer since 2013, on-premise digital signage server, 11 players and Touch rooms 
signs. 
 
 
 

NEARBY CLIENTS 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

mailto:anne.morello@cognizant.com
mailto:vwilcox@lps.k12.co.us
mailto:keith.steflik@ghphipps.com


 

Design and Content Awards 

 
• 2020 AVA Digital Award Platinum, Interactive Wayfinding: College of Charleston Addlestone Library 

• 2020 AVA Digital Award Gold: Massachusetts Institute of Technology Voice-Activated Interactive Wayfinding 

• 2020 AVA Digital Award Gold: University of Maryland, Interactive Wayfinding in Multiple Languages 

• 2020 AVA Digital Honorable Mention: Landmark Christian School Interactive Athletics Hall of Fame Board 

• 2019 Davey Silver Award, User Experience Features: Univ of MD, Interactive Wayfinding in Multiple Languages 

• 2019 AVA Digital Award Gold, Interactive Wayfinding: Inn of the Mountain Gods Resort and Casino 

• 2019 AVA Digital Award Honorable Mention: Providence Healthcare 

• 2018 AVA Digital Award Platinum, Interactive Wayfinding: Johnson Pharmaceuticals 

• 2018 AVA Digital Award Gold, Interactive Wayfinding: Arkansas Tech University 

• 2018 Communicator Award of Distinction: Museum Tower 

• 2018 Communicator Award of Distinction: Arkansas Tech University 

• 2018 Communicator Award of Distinction: Ohio University 

• 2017 AVA Digital Award Platinum, Interactive Wayfinding: College of Charleston 

• 2017 AVA Digital Award Gold, Interactive Wayfinding: Coppin State University 

• 2017 Communicator Award of Distinction: College of Charleston 

• 2017 Communicator Award of Distinction: University of Kansas Interactive Housing Kiosk 

• 2017 Davey Silver Award, Interactive Multimedia Best User Experience: Crowne Plaza Atlanta Midtown 

• 2017 Hermes Platinum Creative Award, Interactive Capabilities: University of Kansas Interactive Housing Kiosk 

• 2017 Hermes Gold Creative Award, Interactive Capabilities: Coppin State University 

• 2017 Hermes Award Honorable Mention: Arkansas Tech University 

• 2017 MarCom Platinum Award, Digital Media Interactive Capabilities: Johnson Pharmaceuticals 

• 2017 MarCom Gold Award, Digital Media Interactive Capabilities: Arkansas Tech University 

• 2017 MarCom Gold Award, Digital Media Educational Institution: Ohio University 

• 2017 MarCom Award Honorable Mention: Plaza of the Americas 

• 2016 AVA Digital Award Platinum, Interactive Wayfinding: Southern Illinois University 

• 2016 AVA Digital Award Gold, Interactive Wayfinding: Sacred Heart University 

• 2016 AVA Digital Award Gold, Interactive Wayfinding: University of Nevada Las Vegas 

• 2016 AVA Digital Award Gold, Interactive Wayfinding: Louisiana State University 

• 2016 AVA Digital Award Honorable Mention: Kent State University 

• 2016 AVA Digital Award Honorable Mention: College of Charleston 

• 2016 Communicator Award of Distinction, Interactive Wayfinding: Kent State University MAC 

• 2016 Communicator Award of Distinction, Interactive Wayfinding: Sacred Heart University 

• 2016 Communicator Award of Distinction, Interactive Wayfinding: UNLV College of Education 

• 2016 Communicator Award of Distinction, Interactive Wayfinding: College of Charleston School of Business 

• 2016 Davey Silver Award, Interactive Multimedia, Education: Fort Hays State University 

• 2016 Hermes Platinum Creative Award, Interactive Capabilities: Southern Illinois University 

• 2016 Hermes Gold Creative Award, Interactive Capabilities: University Nevada, Las Vegas Library 

• 2016 Hermes Gold Creative Award, Interactive Capabilities: College of Charleston 

• 2016 MarCom Platinum Award, Web Interactive Capabilities: University of Kansas Housing 

• 2016 MarCom Gold Award, Web Interactive Capabilities: College of Charleston 

• 2016 MarCom Gold Award, Interactive Capabilities: Silverline Center 

• 2016 MarCom Gold Award, Blog Writing: Engaging Different Generations in the Workplace with Digital Signage 

• 2016 MarCom Gold Award, Blog Writing: Help Students Learn Your Campus with Digital Signage Scavenger Hunts 

• 2016 MarCom Award Honorable Mention: Coppin State University 

• 2016 MarCom Award Honorable Mention: ConocoPhillips 

• 2015 AVA Digital Award Platinum, Interactive Wayfinding: Louisiana State University 

• 2015 AVA Digital Award Platinum, Interactive Wayfinding: Virginia Commonwealth University Learning Commons 

• 2015 AVA Digital Award Gold, Interactive Wayfinding: Kent State University 

• 2015 Communicator Award of Excellence, Interactive Wayfinding: Kent State University 



 

• 2015 Communicator Award of Distinction, Interactive Wayfinding: Louisiana State University 

• 2015 Communicator Award of Distinction, Interactive Wayfinding: University of Nevada College of Education 

• 2015 Communicator Award of Distinction, Interactive Wayfinding: Smithton University Demo 

• 2015 Communicator Award of Distinction, Video: Visix From Anywhere. To Anywhere 

• 2015 Communicator Award of Distinction, Video: Visix Chromecast Giveaway 

• 2015 Davey Silver Award, Interactive Multimedia, Education: University of Nevada Las Vegas 

• 2015 Hermes Platinum Creative Award, Interactive Capabilities: Virginia Commonwealth University ALC 

• 2015 Hermes Platinum Creative Award, Interactive Capabilities: Smithton University 

• 2015 Hermes Gold Creative Award, Interactive Capabilities: Louisiana State University 

• 2015 MarCom Platinum Award, Web Interactive Capabilities: Louisiana State University 

• 2015 MarCom Gold Award, Web Interactive Capabilities: Kent State University 

• 2015 MarCom Gold Award, Web Interactive Capabilities: Southern Illinois University 

• 2015 MarCom Award Honorable Mention: University of Nevada Las Vegas 

• 2015 MarCom Award Honorable Mention: Sacred Heart University 

• 2014 AVA Digital Award Platinum, Interactive Communication/Video Board: College of Saint Rose 

• 2014 AVA Digital Award Gold, Interactive Communication/Wayfinding Board: Neosho County Community College 

• 2014 AVA Digital Award Gold, Interactive Communication/Donor Board: Riverwood Healthcare Center 

• 2014 Communicator Award of Distinction, Interactive Wayfinding: Western Iowa Tech Community College 

• 2014 Communicator Award of Distinction, Interactive Wayfinding: Neosho County Community College 

• 2014 Communicator Award of Distinction, Interactive Marketing: University of Michigan Twitter Board 

• 2014 Davey Silver Award, Interactive Multimedia, Education: Smithton University 

• 2014 Davey Silver Award, Interactive Multimedia, Healthcare: Undisclosed Client 

• 2014 Hermes Platinum Creative Award, Interactive Capabilities: Virginia Commonwealth University 

• 2014 Hermes Gold Creative Award, Interactive Capabilities: ChemMedix Pharmaceuticals 

• 2014 Hermes Gold Creative Award, Interactive Capabilities: Blue Cross Blue Shield Louisiana 

• 2014 MarCom Platinum Award, Design Multimedia: Virginia Commonwealth University 

• 2014 MarCom Platinum Award, Design Multimedia: Smithton University 

• 2014 MarCom Gold Award, Interactive Capabilities: Alfred State University 

• 2014 MarCom Gold Award, Special Event: InfoComm Chromecast Video 

• 2013 AVA Digital Award Platinum, Interactive Communication/Wayfinding: Old Dominion University 

• 2013 AVA Digital Award Gold, Interactive Communication/Wayfinding: San Diego Miramar 

• 2013 Communicator Award of Distinction, Interactive Wayfinding: University of Iowa 

• 2013 Communicator Award of Distinction, Interactive Wayfinding: San Diego Miramar College 

• 2013 Communicator Award of Distinction, Interactive Wayfinding: Harvard University 

• 2013 Communicator Award of Distinction, Interactive: Jeff Gordon Children’s Hospital 

• 2013 Davey Silver Award, Interactive Multimedia, Education: Neosho County Community College 

• 2013 Digital Signage Expo Bronze Content Award, Education: Western Iowa Tech Community College 

• 2013 Hermes Platinum Creative Award, Interactive Capabilities: Jeff Gordon Children’s Hospital 

• 2013 Hermes Gold Creative Award, Interactive Capabilities: College of Saint Rose 

• 2013 MarCom Platinum Award, Interactive Capabilities: Jeff Gordon Children’s Hospital 

• 2013 MarCom Gold Award, Interactive Capabilities: Neosho County Community College 

• 2012 Communicator Award of Excellence, Interactive, Education: Dartmouth 

• 2012 Communicator Award of Distinction, Interactive, Education: Gateway Technical College 

• 2012 Communicator Award of Distinction, Interactive, Education: Colorado State University 

• 2012 Communicator Award of Distinction, Video Training, Corporate 

• 2012 Davey Silver Award, Interactive Multimedia, Education: University of Iowa 

• 2012 Davey Silver Award, Interactive Multimedia, Education: Gateway Technical College 

• 2012 Digital Signage Expo Bronze Content Award, Education & Healthcare: University of Iowa 

• 2012 Hermes Platinum Creative Award, Interactive Capabilities: Colorado State University 

• 2012 Hermes Gold Creative Award, Interactive Capabilities: Gateway Technical College 

• 2012 MarCom Platinum Award, Design Multimedia: University of Iowa 

• 2007 IABC Gold Quill Award Finalist: Interactive Media Design 



 

TEAM QUALIFICATIONS 
 

 
 



 

 
 
 
 



 

 
 

 
 

 
 

 
 
 
 
 

 
 
 
 
 
 



 

COST PROPOSAL – Professional Services, Software Licensing, Maintenance 

 

 



 

 

COST PROPOSAL – Hardware and Installation 

 

 
 

$90,359.00 - BASE SYSTEM GRAND TOTAL 



 

OPTION 1 – Herschler Addition 

 

 
 

$13,280.00 - HERSCHLER ADDITION TOTAL 



 

OPTION 2 – Voice Activated Wayfinding Addition 

 

 
$5,217.00 - VOICE ACTIVATED WAYFINDING ADDITION TOTAL 

 
 

OPTION 3 – Upgrade to 15” Tablet Size and add Screen Colors 
This option is the total price increase to change the tablet size from the proposed Visix 10” to ELO 15”, 
provide wall mounts for ELO 15” and Creative and Pro Services to design Red, Green and Yellow event 
message slides.  The Visix Touch10 is only available in a standard 10” size and only has red and green light 
bars on the sides.  Therefore, if LSO absolutely requires the larger 15” tablet size AND yellow indicator, Visix 
will provide the ELO 15” tablets and change the screen design (not light bars) so the content itself changes 
from green, yellow and red, similar to the below examples.  This creative service is to change the actual 
screen color from green (no meeting), to yellow (meeting about to occur), to red (meeting in progress).   
 

$11,564.00 – Base System 15” Tablet and Screen Color Upgrade Total 
$1,704.00 – Herschler Addition 15” Tablet and Screen Color Upgrade Total 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

WARRANTIES 
Visix 10” MeetingMinder Touch10 Room Sign*:   
3 Year Depot with Advance Replacement during first year only.    
 
ELO 55” Touchscreen:   
3 Year Onsite Exchange 
4 Year and 5 Year Extended Warranty options available. 
 
Visix HDn Media Player:   
2 Year Depot with Advance Replacement during first year only.    
5 Year Extended Warranty option is available for $149/ea. 
 
*Optional Alternate ELO 15” Tablet Panel PC: 
3 Year Onsite Exchange 
4 Year and 5 Year Extended Warranty options available. 
 

SUPPORT 
Support is handled directly through our full-time employed Visix Support Services team network operation 
center in our metro Atlanta, GA office.  Our staff are available by telephone, email, and remote desktop 
support during normal business hours:  8:00AM to 8:00PM Eastern Time, Monday through Thursday, except 
published holidays.  Friday business hours are 8:00AM to 5:00PM Eastern Time, except published holidays.   
 
Visix provides at least four enhancement and/or feature releases and any number of each year.  Our 
Support Services team will notify your appointed contact when an update is available.  If you request and 
update and have a Visix cloud-hosted CMS, a Visix technician will schedule a mutually convenient time to 
apply the requested software updates for you.  If you have an on-premise CMS, Visix will email you the 
software download links, and you apply the updates yourself.  Visix can assist with applying updates to your 
on-premise CMS if we are allowed remote access via Zoho Assist. 
 

CONCLUSION 
Our motto is to Communicate Better.  Visix is committed to helping you achieve this goal by using our visual 
communications solutions that are smart, user-friendly, scalable, and easy to deploy. Our objective is to 
present an ever-evolving suite of solutions that integrates digital signage, interactive experiences, and 
space management tools with existing systems to help people communicate better and engage their 
audiences.  We have innovative technologies and a passionate, professional team dedicated to making your 
digital signage a success. Visix not only understands the unique challenges of marrying IT systems with 
communication goals and brings years of experience to help solve these challenges. 
 
  

“Thank you for considering Visix for your room 
scheduling and wayfinding project.  As your 
dedicated, local Visix representative, I am 
excited to help your Capitol Complex visitors 
and guests be better informed, and quickly and 
easily find their destination.” 

Dave Leo 

Visix Region Manager 



 

SECTION 7:  PROPOSAL PRICE SHEET 
The undersigned agrees to provide a Room Scheduling System and Digital Wayfinding in accordance with the Request for Proposal, 
General Provisions, Special Provisions and Proposal Price Sheet for Request for Proposal Number 0059-E. 
 
Rate(s) for Design Services:     $46,097.00 total for all Visix Professional Services, including 

Design Services, included in Section 5.2. 

• This price excludes Option 1 Herschler Addition, 
Option 2 Voice Activated Wayfinding and Option 3 
Tablet Size Upgrade and Screen Colors.  

• Hourly rate for Visix Pro Services is $140/hr.  
      

Rate(s) for Software Licensing and Annual Maintenance  $5,832.00 total annual rate for all software licensing and 
maintenance in section 5.2.   

• Option 1 Herschler Addition is an additional 
$1,275.00/yr.   

• Per Player/Tablet annual rate is $255/ea. 
       
Total price for services described in Section 5.2:   $51,929.00 total 
 
Price for one power over ethernet tablet or similar device  
as described in Section 5.3:     $1,049.00/ea. for Visix 10” 

• $1,450/ea. for Optional Alternate ELO 15”  
 
Price for one large display monitor as described 
in Section 5.3:      $3,300.00/ea. for ELO 55” 
 
 
2. GENERAL INFORMATION: 
 

Proposer Name:_Visix, Inc.        Phone:  (303) 947-9504 
 
              Email Address: __dleo@visix.com___       FAX:  (770) 448-5724 
 

Mailing Address:_ 230 Scientific Drive, Suite 800_____         
 

City:  Peachtree Corners___    State:  Georgia_______     Zip:  30092__________ 
 
Employer Identification Number__ 62-1088226 _____ 

 
3. OWNERSHIP AND CONTROL: 

Proposer's Legal Structure: _X __ Corporation___      
 

Provide the names of all individuals authorized to sign for the proposer:  NAME:  David Leo     TITLE:  Region Manager 
 
VENDOR VERIFICATION 
I certify under penalty of perjury that I am a responsible official (as identified above) for the business entity described above as the 
proposer, that I have personally examined and am familiar with the information submitted in this disclosure and all attachments, and 
that the information is true, accurate, and complete.  I am aware that there are significant penalties for submitting false information, 
including criminal sanctions that can lead to fines or imprisonment. 
 

 
_________________________________________                                           
(Signature) 
 
_David Leo, Region Manager _________________           _10/14/20_______ 
(Name and Title) (Typed or Printed)                              (Date) 
 


